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Logo

Safe zones

The logo schould be placed with free space around it so it appears clean and powerful.
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The superellipse evolved from the optimal balance between a square and a circle.  
A harmonious, organic and non industrial shape. Representing the balance between  
structure and flexibility, much like a company and its people. 

It can be used as a framing device, text-container, background shape, or accent to create 
visual cohesion across materials. Maintain consistency in scale, proportions, and be  
playfull and creative with its use. 

Key visual element
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AS ICON

Logo variation



5

SCANDINAVIAN TEAMBUILDING  CORPORATE DESIGN GUIDE

Logo on white or paper

100% Opacity Black

Logo - Colour variations

Primary combination

Secondary combination

Primary white on darkblue

Secondary sky on darkblue

Negative

Logo on black use white
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Pantone
2738 C

CMYK
100 95 0 0

RGB
17 23 122

HTML
#11177a

Print colours Screen colours
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Screen colours

Secondary Corporate Colours

Colours
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Typography

Primary typography for headlines print and web

HOEFLER Black 
 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z Æ Ø Å
a b c d e f g h i j k l m n o p q r s t u v w x y z æ ø å
1 2 3 4 5 6 7 8 9 0%& # ! ? ( . , : ; )
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Alternative typography for word and PowerPoint

Arial - Regular

A BCDEFGH I J K LMNOPQRSTU VW X Y ZÆØÅ
a b c d e f g h i j k l m n o p q r s t u v w x y zæø å
12 3 4 5 6 7 8 9 0%& # ! ? ( . , : ; )

Arial - Italic

A BCDEFGH I J K LM NOPQRSTUVW X Y ZÆØÅ
a b c d e f g h i j k l m n o p q r s t u v w x y zæø å
12 3 4 5 6 7 8 9 0%& # ! ? ( . , : ; )

Arial - Bold

ABCDE FGH I J K LMNOPQRSTUVW X Y Z ÆØÅ
a b c d e f g h i j k l m n o p q r s t u v w x y zæø å
12 3 4 5 6 7 8 9 0%& # ! ? ( . , : ; )

Arial - Bold italic

ABCDE FGH I J K LMNOPQRSTU V W X Y ZÆØÅ
a b c d e f g h i j k l m n o p q r s t u v w x y zæø å
12 3 4 5 6 7 8 9 0%& # ! ? ( . , : ; )
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Style and feel for pictures

Images and pictures

NOT LICENCED. For reference ONLY.

Choice and use of images play an es  l role in the visual identity, the graphics provide the struc-
ture and images should provide the feeling. The goal of the images is to express authentic mo-
ments from team-building activities. 

Photos should showcase faces, smiles, energy, and collaboration. Never stiff group shots, and 
avoid use of people with their backs turned. We aim for dynamic, engaging snapshots of people 
enjoying themselves and working together.

The imagery should feel natural yet professional, creating a warm and inviting atmosphere suita-
ble for marketing, social media, and advertising.  
 
The images should envoke the feeling of wanting to be a part of the activity and group.

Target Audience: 

• Leaders and team managers looking to boost employee engagement and teamwork.
• HR and event planners organizing team-building activities to strengthen collaboration and work-
place culture.
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Example

Årsprogram 2025
Lorem Ipsum is simply dummy text of the printing and 
typesetting industry. Lorem Ipsum has 
been the industry's standard dummy  
text ever since the 1500s
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ICONS
Lucide Icons  

1.25 Stroke width

https://lucide.dev
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WEB ELEMENTS


